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1. About the Program

The Human Resource Management major is an academic major in the field of
administrative and social sciences. It aims to enable students to understand strategies
for managing and developing human capital to achieve organizational goals. The
program covers multiple areas, including recruitment, staffing, workforce planning,
performance evaluation, compensation, and skills development. It enhances effective
communication, decision-making, and analytical thinking skills. It also combines
theoretical knowledge with practical applications in real-world work environments
through field training and case studies. The major is closely linked to disciplines such
as organizational psychology, law, and organizational behavior and keeps pace with
modern trends such as digital transformation, diversity management, and human capital
sustainability, preparing graduates to effectively engage in the labor market and
contribute to achieving the goals of Saudi Vision 2030. Vision, Mission, and Program
Obijectives

* Program Mission

To deliver a high-quality Human Resources Management program for students from
Saudi Arabia and beyond, aimed at developing ethically grounded, analytically skilled,
and innovation-driven professionals. The program distinguishes itself through the
integration of sustainability, digital transformation, and strategic industry
partnerships—empowering graduates to address complex HR challenges and contribute

meaningfully to Saudi Vision 2030 and the global workforce.

* Program Objectives

1) To increase students’ ability to identify, apply, and evaluate key HRM principles,
functions, and activities that drive organizational performance and enhance

employee and customer satisfaction.

2) To develop students’ capacity to analyze HR-related case studies using structured

decision-making models to solve organizational challenges and optimize strategic

outcomes.




3) To advance students’ competence in designing leadership development plans and
implementing communication frameworks that strengthen collaboration and

prepare second-line leaders for future roles.

4) To promote ethical awareness by enabling students to recognize and apply
professional standards in simulated HRM scenarios, ensuring workplace integrity

and social responsibility.

5) To strengthen students’ understanding of labor market needs by guiding them to
list and match core HRM competencies with employer expectations, preparing
them for professional roles and ethical contributions to organizations.

2. Program Learning Outcomes

Demonstrate a broad understanding of fundamental business concepts, principles, and
functions, including economics, management, business mathematics, statistics, law,
accounting, marketing, and finance, as a foundation for specialized knowledge in human
resource management.

Explain the key functions of human resource management and evaluate their

K2  contribution to achieving organizational goals, using contemporary scientific research
and appropriate human resource methodologies.

Describe advanced concepts and practices in human resource management, including
strategic HRM, global HRM, and emerging trends, and apply appropriate methods for

K1

K3 il . .
measuring individual and organizational performance to enhance productivity and
overall effectiveness.

s1 Analyze complex HRM challenges to develop strategic, innovative, and ethically sound
solutions using critical thinking and problem-solving skills.

S Evaluate data-driven approaches to support evidence-based HR decision-making and the

development of organizational strategies.

Design methods for performing human resource functions such as recruitment, training,
S3  and performance management based on evidence from scientific research, industry
standards, and best practices.
Explore advanced HR analytics, digital platforms, and communication technologies to

S4 . . o
optimize workforce planning, employee engagement, and organizational performance.
Vi Demonstrate ethical responsibility and professionalism in HRM practices, ensuring
fairness, transparency, and compliance with legal and ethical standards.
V2 Develop leadership and teamwork skills to manage HR functions effectively and foster a

collaborative and inclusive workplace.




Engage in lifelong learning and professional development to adapt to evolving HRM
trends and contribute to organizational and societal success.

Knowledge and understanding

K1 Demonstrate a broad understanding of basic business management theories, fundamental
principles, and key strategic frameworks.
Explain the key basic business functions of Human Resources Management, and their
K2 fundamental role, drawing on evidence-based research, in supporting organizational
performance and competitiveness in regional and global contexts

Skills

Apply critical thinking and problem-solving skills to address simple HRM challenges and
develop primary solutions.

Use data-driven approaches to support HR-related decisions and assist in implementing
standard organizational procedures.

Perform essential HRM functions such as employee onboarding, attendance tracking,
S3  payroll support, and training coordination according to evidence-based research and
established procedures and guidelines.

Operate digital tools and communication platforms commonly used in HR to support daily
operations and facilitate fundamental employee interactions.

Values, Autonomy, and Responsibility

S4

Demonstrate ethical awareness and professional responsibility in human resources
V1  management practices, ensuring alignment with industry standards, corporate governance,
and regulatory frameworks.
/2 Exhibit leadership, teamwork, and adaptability in managing human resources,
collaborating effectively to achieve organizational goals.

3. Awarded Degree

~
D

Intermediate Diploma in Human Resources Management
Bachelor in Human Resources Management 130




4. Student Admission and Support:

o Candidates are evaluated based on a combination of aptitude and
achievement exam scores, or their recognized equivalents, in addition to the
secondary school GPA.

e The validity period for aptitude and achievement exam results is determined
by the National Center for Assessment under the Ministry of Education.

o Admission comparison between male and female applicants is based on a
weighted percentage system, distributed as follows:

o For male students applying to administrative, literary, humanities, and
applied colleges, the minimum bilateral weighted percentage
required is 70%o.

o For female students, the minimum required tri-weighted percentage
for university admission is also 70%o.

Admission decisions are announced via the university’s electronic admission portal,
following a process of differentiation among applicants according to the published
admission criteria, applicants’ ranked preferences, availability of seats, specific
college requirements, and the overall capacity of the university.

All detailed information regarding admission requirements to the program can be
found on the university’s official website via the following link: University
Admission Guide Deanship of Admission and Registration

5. Professions/jobs for which students are qualified

Human Resources Management Professions in The Unified Saudi Occupational
Classifications

- Job Engagement Specialist

- Human Resources Operation Specialist

- Job and Occupational Classification Specialist
- Employment Specialist

- Compensations Specialist

- Vocational Guidance Specialist

- Labor Investigator

- Labor Organization Member

- Labor Force Planning Specialist

- Human Resources Control Specialist

- Recruitment Specialist

- Human Resources Training and Development Specialist
- Performance Management Specialist

- Job Succession Specialist

- Career Path Specialist

- Human Resources Clerk
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6. Relevant occupational/ Professional sectors:

HRM students are well-suited for a variety of occupational sectors and industries. Some
of the relevant sectors where HRM graduates can find opportunities include:

Ministry of Human Resource and Social Development: This includes roles in
human resources management such as HR Specialist: Responsible for performing
specific tasks in the human resources field, such as recruitment, training, or
performance management. Recruiter: Responsible for the recruitment process,
including sourcing candidates, conducting interviews, and assessing competencies.
Training Specialist: Responsible for designing and delivering training programs for
employees.

Ministry of Commerce: This includes roles in human resources management
across various industries such as retail, manufacturing, technology, and services.
Consulting Firms: graduates can work in management consulting firms, providing
advice and solutions to businesses on human resources strategy and organizational
performance.

Nonprofit and NGOs: Management skills are needed in nonprofit organizations
and NGOs to manage human resources.

Healthcare Management: In healthcare organizations, graduates can work in roles
such as human resources administration, and healthcare human resources
consulting.

Government and Public Administration: graduates can pursue careers in
government agencies and public administration, where they can work in areas such
as human resources management.

Education Sector: graduates can work in educational institutions in roles such as
human resources educational consulting.

Hospitality and Tourism: Opportunities exist in hotels, resorts, and tourism
organizations, where graduates can work in roles such as hotel human resources
management.

Technology and IT Services: Management skills are valuable in the technology
sector for roles in human resources management.

These sectors offer diverse opportunities for human resources management graduates
to apply their skills and knowledge in various professional settings.




7. Program Courses:

7.1 Program Courses for Bachelor of Human Resources Management:

Type of
. Pre- . requirements
Course Title Requw_e Requisite Gl (Institution,
or Elective Hours
Courses College, or
) I R Program)
English Language .
Skills | Required College
Islamic Studies: Belief . A
GS 101 and Worship Required - 2 Institution
GS 111 (TS I-_anguage Required - 2 Institution
Skills |
ECON Principles of .
111 Microeconomics Regizes i : ol
MSIH Business Mathematics Required - 3 College
MGT 121 PmEples o Required - 3 College
Management
ENG102 E"Q";Eihgr:?”age Required | ENG 101 4 College
GS 112 Arabéclt(ilig nﬁuage Required GS 111 2 Institution
Islamic Studies:
GS 104 Islamic Required - 2 Institution
Values and Ethics
ECON Principles of . ECON
112 Macroeconomics Regire 111 . cmlge
MGT 122 g ZEEEl Required | MGT 121 3 College
Behavior
Introduction to .
CS 132 Business Computing Required - 3 College
The Legal
LAW Environment of Required - 3 College
253 .
Business
STAT . . . MATH
233 Business Statistics Required 131 3 College
ACCT Principles of Financial .
243 Accounting Required - 3 College
Principles of .
MKT 223 Marketing Required MGT 121 3 College
HRM Principles of Human
Resources Required MGT 121 3 Program
263
Management
Business .
MGT 223 Communication Required - 3 College
. MGT 121
MGT 222 ENEITESS RESEEE Required STAT 3 College
Methods
233
MGT 226 Ao Required | STAT233 | 3 College
Management
Principles of Financial . ACCT
FIN 224 Management Required 243 3 College
Principles of
Agﬁr Managerial Required A2C2C3T 3 College
Accounting




HRM

Strategic Human

Resources Required HRM 263 3 Program
264
Management
LAW Employment Law and .
211 social security e 8 PAEYE
GSE 1 University Elective | Elective - 2 Institution
FE 1 Free Elective | Elective - 2 College
STAT . . .
335 Business Analytics Required STAT 233 3 College
MGT 325 Entrepreneurship Required - 3 College
Fundamentals of
Management . CS
MIS 335 Information Required 132 3 College
Systems
'élzlsvl Staffing Required HRM 263 3 Program
HRM 1 Major Elective 1 Elective 3 Program
GSE 2 University Elective Il Elective - 2 Institution
FE 2 Free Elective Il Elective - 2 College
H3R;I\2/I Talent Management Required HRM 263 3 Program
MGT 328 || Managerial Leadership Required - 3 Program
Business Ethics, Social
MGT 324 Responsibility and Required - 3 College
Sustainability
HRM Human resources
364 Training and Required HRM 263 3 Program
development
Professional Career
HRM Planning and
Development in Required - 2 Program
366
Human Resources
Management
GSE 3 University Elective IlI Elective - 2 Institution
HRM Global Human
Resources Required HRM 263 3 Program
467
Management
HRM Compensation .
469 Management Required HRM 263 3 Program
SR PEEIEIES Required MGT 121 3 Program
Management
MGT 425 NEegoirier & Disptite Required - 3 Program
Resolution
HRM 2 Major Elective 2 Elective - 3 Program
HRM . - . Standing*
493 Cooperative Training Required Senior 6 Program
IR b i _D|\{erSIty n Elective HRM 263 3 Program
367 Organizations
HRM . .
369 Labor Relations Elective HRM 263 3 Program
MGT 321 Team management Elective MGT 121 3 Program
e apy | MEMEIETE REEEE Elective | MGT 121 3 Program

making




MGT 327 Creativity and
innovation Required MGT 121 3 Program
management
HRM Current Issues in _
461 Human Resources Elective HRM 263 3 Program
Management
‘ R0 Al in Human
Resources Elective HRM 263 3 Program
463
Management
HRM Research Project in _
491 Human Resources Elective HRM 263 3 Program
Management
‘ MGT 429 | Ordanizational Change | o\ i | MGT 121 3 Program
and Development

*To enroll in this course, the student should complete 124 credit hours of the Bachelor of Human
Resources Management.

7.2 Program Courses for Intermediate Diploma in Human Resources
Management:

Type of
Require Pre- requirements
Course Title (o] 3 Requisite (Institution,
Elective Courses College, or

Course

Level Code

L -\ | | Program)
ENG 101 English Language "
Skills | Required College
Islamic Studies: 8 —_—
‘ GS 101 Belief and Worship Required - 2 Institution
‘ GS 111 Arabg:klﬁellgglguage Required - 2 Institution
ECON Principles of ]
‘ 111 Microeconomics Required i 8 College
MATH Business q
‘ 131 Mathematics Required = 3 College
Principles of ]
‘ MGT 121 Management Required = 3 College
‘ ENG102 Engllgfllill_lgr:?uage Required ENG 101 4 College
‘ GS 112 Arablo LaNGUage | Required | GS 111 2 Institution
Islamic Studies:
GS 104 Islamic Required - 2 Institution
Values and Ethics
ECON Principles of n ECON
‘ 112 Macroeconomics Required 111 8 College
Organizational .
‘ MGT 122 . Required | MGT 121 3 College
Introduction to ]
‘ CS 132 Business Computing Required - 3 College
The Legal
LAW 253 Environment of Required - 3 College
Business
‘ STAT 233 Business Statistics Required MSIH 3 College
Principles of
Aggr Financial Required - 3 College
Accounting




Principles of .
‘ MKT 223 Marketing Required MGT 121 3 College
Principles of Human
HRM 263 Resources Required MGT 121 3 Program
Management
Business 8
‘ MGT 223 e i Required - 3 College
. MGT 121
MGT Business Research q
‘ 292 Methods Required SZ'I;QT 3 College
MGT Operations .
‘ 226 Management Required | STAT 233 || 3 College
Principles of Financial . ACCT
‘ FIN 224 Management Required 243 3 College
Principles of
A(Z:‘&T Managerial Required A2C58T 3 College
Accounting
HRM Strategic Human
264 Resources Required HRM 263 || 3 Program
Management
LAW Employment Law and "
‘ 211 social security R i 3 Program
HRM : - - Standing*
-‘ 392 Cooperative Training Required = G 6 Program

** To enroll in this course, the student should complete 70 credit hours of the Intermediate Diploma in
Human Resources Management Program.

Courses coding system:
e ACCT Accounting
ECON Economics
MATH Mathematics
STAT  Statistics
MIS Management information systems
MGT  Management
LAW Law and Legal courses
MKT  Marketing
FIN Finance
HRM  Human Resources Management

8. Brief Course Descriptions
Course Code Course Title
ECON 111 Principles of Microeconomics

Course General Description

This course focuses on the principals of Microeconomics.
The course offers an introduction to the concepts and tools
of economic analysis. The topics covered include price
theory, supply demand, and marginal analysis. Consumer
behavior, elasticity, utility, cost and revenue concepts,
competition, production, and factor markets. In addition,
topics related to public sector economics, the difference
between private goods and public goods, and the concept
of externalities and market failure are considered. The
course also emphasizes the development of general
knowledge and skills such as critical and reflective
thinking, analytical and problem-solving abilities,
guantitative analysis and information technology
competencies, communication and teamwork skills, as




Course Code

Course Title

Course General Description

well as ethical awareness, social responsibility, global

perspectives, cultural diversity, and legal understanding.
These skills are reinforced through assigned readings,
exercises, and student projects throughout the course.

ENG 101

English Language Skills |

This ENG101 course is a skill-based course that focuses
on developing the general and academic language skills.
It develops students’ language skills (i.e. listening,
speaking, reading & writing ) and competencies by
exposing them to a variety of general and academic
contexts at the beginner & elementary language levels. In
addition, the course builds the students' abilities in the
language knowledge area by providing them with a wide
range of vocabulary and grammatical structures.
Moreover the course develops the learners' critical
thinking skills such as analyzing, criticizing, synthesizing,
and evaluating which are needed by the students at the
university stage.

MATH 131

Business Mathematics

This course aims at improving the logical thinking of
students, to apply quantitative techniques in their
specializations through teaching basic mathematical
tools.

MGT 121

Principles of Management

This course focuses on the basic concepts, roles, skills,
and functions of management, with special attention to
managerial responsibility for effective and efficient
achievement of goals, managing in the changing
environment and ethical decision-making as well as the
evolution of management thought and the current trends
in management theory and practice. The course also
emphasizes the development of general knowledge and
skills such as critical and reflective thinking, analytical
and problem-solving abilities, quantitative analysis and
information technology competencies, communication
and teamwork skills, as well as ethical awareness, social
responsibility, global perspectives, cultural diversity, and
legal understanding. These skills are reinforced through
assigned readings, exercises, and student projects
throughout the course.

CS132

Introduction to Business
Computing

This course provides a practical introduction to computer
systems and business applications, including word
processing, spreadsheets, presentations, and basic
concepts of networking, security, and visual
programming..




Course Code

ECON 112

Course Title

Principles of
Macroeconomics

Course General Description

This course focuses on the principals of macroeconomics.

Topics covered include national income accounts and
determinates; business cycles and main concerns about
economic growth, inflation, and unemployment; money
and banking; role of government and fiscal policy;
monetary and supply-side policy tools; Keynesian,
neoclassical, monetarist, monetarist, and supply-side
economists' throughs on macroeconomics issues;
economic growth and development; international trade
and open economy. The course also emphasizes the
development of general knowledge and skills such as
critical and reflective thinking, analytical and problem-
solving abilities, quantitative analysis and information
technology competencies, communication and teamwork
skills, as well as ethical awareness, social responsibility,
global perspectives, cultural diversity, and legal
understanding. These skills are reinforced through
assigned readings, exercises, and student projects
throughout the course.

ENG 102

English Language Skills 11

This ENG102 course is a skill-based course which focuses
on developing the general and academic language skills
of the target students. The course builds on what the
students have acquired in the ENG101course. It continues
to develop the students’ language skills and competencies
by exposing them to a variety of general and academic
contexts at the pre-intermediate & Intermediate language
levels. In addition, the course develops the students'
abilities in the language knowledge area by providing
them with a wide range of vocabulary and grammatical
structures. Moreover, the course develops the learners'
cognitive skills such as analyzing, criticizing,
synthesizing, and evaluating which are needed by the
students at the university stage.

MGT 122

Organizational Behavior

Organizational behavior, commonly referred to as OB, is
an interdisciplinary  field dedicated to better
understanding and managing people at work. The three
basic levels of analysis in OB are individual, group, and
organizational. The course applies theories of individual
behavior, group behavior, and organizational dynamics to
solve a host of performance-based problems associated
with organizational effectiveness.

ACCT 243

Principles of Financial
Accounting

This course is a general introduction to financial
accounting as an information development and
communication function that supports economic decision-
making. The course is concerned with developing a
conceptual and practical accounting framework for
financial reporting through the process of collecting,
analyzing, classifying, measuring, recording, presenting,
and interpreting financial information and developing
financial reports for economic entities from both a manual
and a computer-based system.




Course Code

HRM 263

Course Title
Principles of Human
Resource Management

Course General Description

HRM is a fundamental component of the competitiveness,

effectiveness, and sustainability of any organization. This
course focuses on key concepts, functions and practices in
the effective management of human resources to achieve
the strategic objectives of the firm. Topics include the
purpose of HRM and its contribution to meeting
organizational and employee needs; the strategic role of
human resource management and the contribution of
HRM to competitive advantage; HRM challenges faced
by organizations in a global and competitive environment,
human resource functions and activities, including
employment legal and ethical issues, employee selection,
training and development, performance management,
global human resource management, issues relating to
diverse workforces, safety and compensation & benefits.

MGT 223

Business Communication

This  course equips students with  essential
communication, interpersonal, problem-solving, and
research skills. Through case studies, interviews, and
presentations, students learn to analyze complex issues
and express ideas clearly. It also integrates key
competencies, including critical thinking, analytical
skills, IT use, ethics, and cultural awareness.

MKT 223

Principles of Marketing

This course provides the basic foundations of marketing.
The course focuses on basic marketing concepts and
practices, the role of marketing in the organization, and
the role of marketing in society. Topics covered include
market segmentation, product development, promotion,
distribution, and pricing, marketing environment,
consumer behavior, marketing research, marketing
strategy, international/global marketing with relevance to
cultural diversity, ethics, the impact of technology on
marketing, the marketing mix, the 4p’s of marketing
(product, pricing, place-distribution, and promotion) and
careers in marketing.

STAT 233

Business Statistics

The course is designed for the purpose of providing an
introduction to Business Statistics. This course basically
deals with descriptive statistics, which will be the focus of
the course with an abbreviated introduction to inferential
statistics. The topics covered in the course include
classifying, analyzing, and presenting numerical data;
frequency distribution, averages, dispersion, probability
distributions, Sampling  Distributions, two-sample
hypothesis testing; analysis of variance (ANOVA);
simple and multiple regressions and Time Series Analysis
and Its Use in Forecasting.

ACCT 244

Principles of Managerial
Accounting

This course focuses on the managerial accounting
concepts and procedures that relate to generating and
using accounting information for planning and control of
business operations. The course introduces management
accounting systems and their use in decision-making,
planning and control. Major topics covered include cost
classification, cost behavior, cost-volume-profit analysis,
costing, budgeting and variance analysis, Performance




Course Code

Course Title

Course General Description

Evaluation and the Balanced Scorecard, capital budgeting

and decision-making.

FIN 224

Principles of Financial
Management

This course is the core finance course required of all
business majors, and it is the basis for all other courses in
the finance major. The course provides students with the
concepts, techniques, models, and theories of corporate
finance (financial management) essential for success in all
business disciplines. Emphasis is placed upon the
knowledge and skills required for the financial decision-
making process from the financial manager's perspective
to achieve the objective of shareholder wealth
maximization and value creation. Topics covered include
Corporate finance function, Corporate objectives,
shareholder wealth maximization, agency problems,
ethics, corporate governance, ESG considerations and
sustainability, Financial Markets and Institutions,
Financial Statements analysis, Cash Flow, Time Value of
Money, Interest Rates, and Bonds Valuation, Stocks
Valuation, Risk and Return, The Cost of Capital, Capital
Budgeting Techniques, Cash Flow Estimation and Risk
Analysis of Capital Investment Decisions, Capital
Structure and Leverage, Working Capital Management,
Current Assets Management and short-term financing
decisions, and Financial Planning and Forecasting.

HRM 264

Strategic Human Resources
Management

This course aims to provide Students with the knowledge
and skills necessary to understand the topics and issues
related to strategic human resources management, and
realize the link between achieving competitive advantage
for organizations and strategic management of their
human resources as strategic assets, determine the Roles
in Strategic HRM, Improving Business Performance
through Strategic HRM, and apply Strategies for
Improving Organizational Effectiveness, By the end of
the course, students will be equipped with the knowledge
and skills necessary to Formulating and Implementing HR
Strategies, analyze and evaluate practical cases from case
studies.

MGT 222

Business Research Methods

This course focuses on the analysis of business problems
and the use of scientific research as a problem-solving
tool. Topics covered include introduction to research
design in business; types of research designs; qualitative
and quantitative; data collection and measurement
techniques; coding data; reliability and validity;
qualitative and quantitative methods of analysis and the
use of the computer for data analyses; interpreting and
discussing results; structuring and writing the research
report; integrating individual research into overall
business literature. The business curricula include general
knowledge and skills such as critical and reflective
thinking skills, analytic and problem-solving skills,
quantitative analysis and information technology skills,
communication and interpersonal skills, ethical and social
responsibility, global, cultural diversity, and legal issues.




Course Code

Course Title

Course General Description

These knowledge and skills are integral parts of the

assigned readings, problems, and projects throughout the
course.

MGT 226

Operations Management

This course introduces students to the key concepts and
strategies of operations management in both
manufacturing and service environments. Topics include
process design, quality control, capacity planning, and
supply chain management. Practical applications are
supported through readings, projects, and case studies.

HRM 365

Staffing

This course provides an in-depth understanding of
staffing, recruitment and  selection  strategies,
methodologies, and best practices. It covers job analysis,
workforce planning, sourcing strategies, selection
methods, and legal and ethical considerations in hiring
decisions. Emphasis is placed on aligning recruitment
with organizational strategy and labour market trends.

MGT 325

Entrepreneurship

This course provides an in-depth exploration of
entrepreneurship, focusing on key aspects such as
opportunity recognition, innovative business models, and
the management of new ventures. It equips students with
the necessary skills to create, sustain, and scale
entrepreneurial initiatives while addressing the challenges
and opportunities within dynamic business environments.
Key themes include entrepreneurial mindset, business
planning, funding strategies, market entry, leadership, and
regulatory considerations. The course also examines the
role of digital transformation and emerging technologies
in shaping the entrepreneurial ecosystem, helping
students develop practical expertise through case studies
and applied learning projects. Ultimately, it aligns with
academic and professional standards, encouraging a
sustainable, opportunity-driven approach to venture
creation and growth.

MIS 335

Fundamentals of
Management Information
Systems

This course introduces the fundamental concepts of
Management Information Systems, including hardware,
software, and data processing. It explores how
information systems support business decision-making,
operations, and communication within organizations.

STAT 335

Business Analytics

This course provides an in-depth exploration of business
analytics, focusing on quantitative techniques to support
decision-making. Key topics include optimization
techniques (linear and integer programming), project
management, simulation and risk analysis, decision
analysis, game theory, and queuing theory. Students will
learn to apply these methods to real-world business
challenges, improving efficiency and strategic decision-
making. The course emphasizes data-driven decision-
making, cost-benefit analysis, and the integration of
analytics into business strategy. Ethical considerations,
regulatory frameworks, and industry standards are also
covered, preparing students for strategic management
roles in analytics.




Course Code

HRM 362

Course Title
Talent management

Course General Description

This course provides a comprehensive understanding of

talent management, covering key topics such as talent
acquisition, employee engagement, performance
optimization, and leadership development. It explores
best practices for attracting, retaining, and developing
employees, with a focus on aligning talent strategies with
organizational goals.

HRM 364

Human Resources Training
and Development

This course examines the strategic roles of human
resource development in organizations to achieve
competitive advantage. Topics covered include assessing
HRD needs, learning and HRD, designing, implementing,
and evaluating HRD programs, skills and technical
training, coaching and performance management, and
career management and development. The business
curricula include general knowledge and skills such as
critical and reflective thinking skills, analytic and
problem-solving skills, quantitative analysis and
information technology skills, communication and
interpersonal skills, ethical and social responsibility,
global and cultural diversity, and legal issues. These
knowledge and skills are integral parts of the assigned
readings, problems, and projects throughout the course.

HRM 366

Professional Career Planning
and Development in Human
Resources Management

This course provides students with the knowledge and
practical tools needed for effective career planning and
professional development in the field of supply chain
management. It emphasizes strategic self-assessment,
personal branding, job market analysis, and networking
skills. Students will learn how to align their personal
strengths and career goals with industry demands and
evolving global trends. Through interactive activities,
case studies, and real-world applications, students will
develop strong professional profiles, enhance their
employability, and understand the importance of lifelong
learning, certifications, and professional engagement. The
course also addresses ethical and global considerations in
career development, preparing students to succeed in
diverse and competitive professional environments. By
the end of the course, students will be equipped to create
personalized career strategies, effectively manage career
transitions, and pursue leadership and growth
opportunities within the supply chain and related
industries.

MGT 324

Business Ethics, Social
Responsibility, and
Sustainability

This course offers business students a foundational
understanding of ethics in business, focusing on ethical
decision-making, stakeholder responsibilities, and real-
world issues such as ESG and corporate conduct. It covers
personal, organizational, and societal ethical dilemmas,
emphasizing critical thinking, behavioural ethics, and
professional responsibility. The course merges skills like
ethical  awareness,  global  perspectives, and
communication across readings and projects.




Course Code

MGT 328

Course Title
Managerial Leadership

Course General Description

This course provides an in-depth exploration of leadership

concepts and their application in managerial contexts. It
enables students to develop a comprehensive
understanding of leadership theories, styles, and
strategies, equipping them with the skills to become
effective leaders and team members in dynamic
organisational settings. Emphasis is placed on leadership
development, decision-making, and the role of ethical and
transformative leadership in modern management.
Students will examine key leadership principles,
including contemporary leadership theories, managerial
leadership models, and the evolution of leadership
philosophy. The course explores various leadership
styles, such as transformational and servant leadership,
and their relevance to 21st-century organisations.
Additionally, students will analyse leadership challenges,
modern management techniques, and the integration of
leadership within team dynamics. The course aligns with
international academic and professional standards,
incorporating essential managerial competencies such as
critical and reflective thinking, analytical and problem-
solving skills, strategic decision-making, and effective
communication. It also addresses ethical considerations,
cultural diversity, and global leadership challenges,
ensuring students gain a holistic perspective on
managerial leadership in complex business environments.

HRM 467

Global human resources
management

This course covers various aspects of Global human
resources management, focusing on the challenges and
strategies involved in managing a geographically
dispersed workforce in multinational enterprises (MNES).
The textbook highlights both theoretical and practical
approaches, and the course aims to equip students with the
skills to effectively manage HR across different cultural
and institutional settings.

HRM 469

Compensation Management

This course provides an in-depth understanding of
compensation management, covering key concepts such
as wage determination, performance-based pay, executive
compensation, and employee benefits. It explores
contemporary trends in compensation strategies and their
impact on employee motivation and organizational
success. The course also discusses legal frameworks and
ethical  considerations in  designing  equitable
compensation systems.




Course Code

MGT 425

Course Title
Negotiation & Dispute
Resolution

Course General Description

This course provides an in-depth exploration of

negotiation and dispute resolution, combining theoretical
knowledge with practical skills. It covers essential topics
such as negotiation principles, bargaining strategies,
conflict management, and the impact of communication
and power dynamics on negotiation outcomes. The course
emphasizes  ethical  considerations,  negotiation
psychology, and dispute resolution methods like
mediation and arbitration. Students engage in role-
playing, simulations, and case studies to apply negotiation
tactics in real-world scenarios, including multi-party,
cross-cultural, and high-stakes negotiations. Additionally,
the course examines global trends in digital negotiations,
Al in dispute resolution, and international negotiation
challenges. Upon completion, students will be equipped
to analyze, strategize, and execute effective negotiations
across diverse professional contexts. The course also
promotes ethical awareness, critical thinking, and cross-
cultural perspectives, preparing students for careers in
corporate negotiations, contract management, and
international relations.

MGT 427

Performance Management

This course offers an in-depth study of performance
management, focusing on aligning individual and team
performance with organizational strategy to drive
effectiveness and success. Students will explore key
themes such as appraisal methods, feedback techniques,
performance measurement, employee development,
coaching, job analysis, and ethical considerations. The
course emphasizes modern tools and technologies,
including Al and digital analytics, for real-time
performance tracking. Through practical case studies and
applied projects, students will gain strategic skills aligned
with global professional standards to effectively manage
and enhance performance in diverse, dynamic workplace
environments.

HRM 367

Managing Diversity in
Organizations

This course focuses on the concept and importance of
diversity, its development and theories associated with it,
and introducing diversity management in terms of the
concept, importance, advantages, and obstacles facing
diversity management in the work environment. The
topics it covers include diversity at work, managing
diversity in organizations, the various dimensions of
diversity (internal - external - organizational) and the
mechanism for dealing with them. Resisting diversity at
work and identifying the most important organizational
practices that contribute to achieving and benefiting from
the diversity of the workforce, in addition to diversity
from A global point of view through learning about the
international business environment and the development
of the activity of international organizations and their
forms, with reference to the pros and cons of cultural
diversity and an explanation of the most important models
explaining cultural diversity within organizations.




Course Code

HRM 369

Course Title

Labour Relations

Course General Description

This course provides an in-depth understanding of labour

relations, focusing on the interactions between employers,
employees, and labour unions within the workplace. It
covers key concepts such as collective bargaining, labour
laws, dispute resolution mechanisms, and workplace
conflict management. The course also explores
contemporary issues in labour relations, including
globalization, diversity, and the impact of technology on
employment relationships.

MGT 321

Team Management

This course provides an in-depth exploration of team
management principles, focusing on how effective
leadership, team dynamics, and collaboration strategies
contribute to organisational success. It equips students
with the skills to develop, lead, and manage high-
performing teams in various professional environments.
The course examines how organisations foster teamwork,
resolve conflicts, and enhance performance within
diverse, cross-cultural, and virtual team settings.

MGT 323

Managerial decision making

This course explores administrative decision-making,
focusing on problem analysis, strategic thinking, and
applying decision-making frameworks in business
environments. It equips students with analytical and
critical reasoning skills for evaluating alternatives,
mitigating risks, and making effective managerial
decisions.

MGT 327

Creativity and innovation
management

This course provides a comprehensive understanding of
innovation management and new product development
within business organizations. It covers key topics such as
types of innovation, the innovation process, research and
development (R&D) strategies, intellectual property
management, market research techniques, and sustainable
innovation practices. Students will explore how
organizations leverage innovation to gain a competitive
advantage and drive business success. Through case
studies, practical applications, and collaborative projects,
students will develop the skills necessary to manage
innovation  effectively in a dynamic business
environment.

HRM 461

Current Issues in Human
Resources Management

This course explores the latest trends, challenges, and
innovations shaping the field of Human Resource
Management (HRM). As workplaces evolve in response
to technological advancements, shifting workforce
expectations, and global economic changes, HR
professionals must adapt to emerging issues such as Al-
driven HR solutions, hybrid work models, diversity and
inclusion,  employee  well-being, and ethical
considerations in people management. Through case
studies, research discussions, and practical applications,
this course equips students with the knowledge and skills
needed to navigate contemporary HR challenges and
implement forward-thinking strategies that enhance
organizational effectiveness.




Course Code Course Title Course General Description

HRM 463 Al in Human Resources This course provides a comprehensive exploration of how
Management Artificial Intelligence (Al) is transforming Human
Resource Management (HRM). Students will learn how
Al technologies are applied across various HR functions,
including recruitment, performance management,
employee engagement, training, and workforce planning.
Through a combination of theoretical knowledge and real-
world case studies, the course will explore the
opportunities and challenges of implementing Al in HR
practices, emphasizing ethical considerations, data
privacy, and the role of HR professionals in an Al-driven
future. Students will gain hands-on experience with Al
tools used in HR, and learn how to leverage Al for
improved decision-making, talent acquisition, employee
development, and organizational efficiency. By the end of
the course, students will be equipped with the skills
necessary to integrate Al strategies into HRM and drive
innovation within their organizations.
HRM 491 Research Project in Human This course provides students with the opportunity to
Resources Management apply theoretical knowledge and analytical skills to an
independent research project in Human Resources
Management. It supports the development of critical
thinking, problem-solving, and research capabilities,
enabling students to conduct rigorous academic inquiry
into contemporary Human Resources Management

issues.
MGT 429 Organizational Change and This course comprehensively examines change
Development management, focusing on the theories, models, and

strategies that drive successful change initiatives. It
equips students with the analytical and decision-making
skills necessary to lead and manage change effectively in
dynamic organizational environments.

9. Guidance and Orientation Programs for New Students

Upon admission to the College of Business Administration, an introductory
orientation session is held at the beginning of each semester for both male and
female students. This session provides a comprehensive overview of the college’s
vision, academic programs, student services, and extracurricular activities. It
also addresses matters related to academic policies and procedures, familiarizing
students with their rights, responsibilities, and key institutional regulations.

The program ensures new students are well-prepared for university life by offering
full awareness of the academic system and available resources, including:

« Maintaining an official departmental website that features up-to-date
information about the academic program, including study plans, curricula,
and staff contact details with their academic specializations.

e Providing access to information on workshops, training programs, and skill
development opportunities beyond the classroom.




« Clarifying communication channels with academic administration and IT
support services.

o Organizing orientation workshops to guide students on how to navigate the
program and succeed academically.

e Promoting active student participation in scientific, cultural, and
extracurricular activities offered by the program.

Distributing comprehensive student handbooks and guides, such as the Student
Handbook, Departmental Guide, and Academic Advising Guide, to support
academic success and informed decision-making.

10.Student Counseling Services

As part of the program’s commitment to strengthening and enhancing the effectiveness
of academic counseling and student support, comprehensive advising services are
provided to students on a regular and systematic basis. Faculty-student interaction plays
a pivotal role in enriching the educational experience, offering guidance tailored to
students’ academic needs, and supporting their psychological, social, and professional
well-being.

At the beginning of each academic semester, the program ensures the following
procedures are implemented:

e Each faculty member is assigned to a group of students for individualized
academic advising and support. Students are expected to meet with their
assigned advisor at least twice per semester, with the first meeting scheduled
prior to course registration.

o All faculty members are required to publicly post their designated office hours,
during which students may seek academic or personal guidance.

11.Special Support

The program actively provides a range of specialized support services designed to
address the needs of different student groups, ensuring inclusivity and academic
success:

1. Students with Psychological Challenges

o The initial stage of psychological support begins with the student’s academic
advisor (a faculty member within the program), who listens to and addresses
the student's concerns.

o If the issue requires further intervention, the student is referred to the
University Psychological Counseling Center.

o Due to the sensitive nature of these cases, all outcomes from the “Survey Form
Facility” conducted by the Counseling Center are treated with strict
confidentiality.




2. Low-Achieving Students

Faculty members continuously monitor students’ academic performance by
reviewing their academic plans and identifying those at risk of academic
failure.

A report of academically struggling students is submitted to the College-Level
Counseling Unit, which follows up with appropriate measures to support these
students and expedite their academic progress, in alignment with institutional
regulations.

3. Students with Disabilities

A comprehensive list of students with disabilities is maintained by the
program.

The program ensures that necessary academic and logistical accommodations
are provided to remove barriers caused by disabilities and to support equal
learning opportunities.

4. Gifted and Talented Students

Recognizing the distinct needs of exceptional students, the program adopts tailored
strategies to stimulate creativity and foster personal and academic growth, including:

Encouraging participation in research initiatives and external projects.
Incorporating innovative teaching methods that promote critical and creative
thinking.

Providing personalized mentorship and development opportunities.

Utilizing case-based learning to nurture problem-solving and analytical skills.
Involving high-performing students in peer-support roles to assist their
classmates.

Promoting engagement in college and university-level extracurricular
activities.

Supporting students in pursuing scientific excellence and academic distinction.




12. Department Identification Guides
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13.Student Orientation Kit:
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Completed, by the Grace of Allah Almighty.
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