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1. Introduction 
 

Praise be to Allah, and peace and blessings be upon the Messenger of Allah. 

What our beloved Kingdom is witnessing in terms of rapid growth in the economy and across various fields comes as part of the wise 
government’s focus on investing in human capital and achieving the goals of Vision 2030. In light of this, we clearly recognize the role 
entrusted to the Department of Accounting, which is to prepare highly qualified national cadres in the field of accounting, in a manner 
that aligns with the requirements and needs of the labor market. This will enable them to integrate into the workforce and contribute to 
building our dear homeland with the efforts of its sons and daughters. 

The Accounting Department Guide has been prepared to serve as a comprehensive reference that includes all general information 
about the department, outlining its vision, mission, and objectives. 

It is our pleasure to present this guide to you, as it contains all the information that will benefit those interested in and aspiring to join the 
Accounting Program. The guide includes an overview of the department, its organizational structure, the study plan for the program, 
admission requirements, employment opportunities for graduates, and other important information and reference materials. Moreover, 
the department, with all its faculty and administrative members, welcomes your questions and inquiries, and we will be delighted to 
respond to them. 

We pray to Almighty Allah that this guide proves beneficial. 

Chair of the Department 
Dr. Haya bint Akram Khan 

hkhan@taibahu.edu.sa 

 

 
 

mailto:hkhan@taibahu.edu.sa


 
The Bachelor of Science in Business Administration, Major in Accounting 1447 AH 

 
6 

 

2. Overview of the Department: 

The Bachelor of Science in Business Administration – Accounting major is one of the academic programs offered by the College of Business 

Administration at Taibah University. The program aims to prepare graduates with advanced accounting knowledge and the professional skills 

necessary to work across various sectors. 

It is built on a comprehensive study plan that includes courses in financial accounting, managerial accounting, auditing, zakat and taxation, cost 

accounting, accounting information systems, and the analysis of financial and accounting data and statements. This curriculum is designed to meet 

labor market requirements and align with the Kingdom’s Vision 2030. 

In addition, the program provides opportunities for cooperative training and graduation projects that enhance students’ professional readiness. 

The College of Business Administration in Yanbu has been keen to offer the Bachelor of Science in Business Administration (Accounting major) 

through a modern, academically designed curriculum that meets the requirements and needs of the labor market in Yanbu Governorate. The Department 

of Accounting was established in the academic year 1430/1431 AH. 

 

3. Vision, Mission, and Objectives of the Department: 

Department Vision: 
The Accounting Department offers accredited programs in education, scientific research, and community service in Yanbu Governorate. 

Department Mission: 
To graduate students capable of practicing the accounting profession with high efficiency, meeting the needs of the labor market and sustainable 

development in alignment with the Kingdom’s Vision 2030. This is achieved through providing high-quality accounting education, producing 

impactful scientific research, and enhancing community engagement.Department Objectives: 

 First Objective: Prepare qualified and distinguished professional cadres in the field of accounting, capable of keeping pace with scientific 

and professional developments and labor market requirements. 

 Second Objective: Improve the quality of published scientific research in the program and increase its quantity. 
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 Third Objective: Strengthen effective partnerships and community service. 

 Fourth Objective: Enhance the professional competence of program students to obtain professional accounting certifications and increase 

their employment opportunities 

4. Employment Fields for Graduates: 
 

 

 

 
 

 

 

 

Treasury Manager

Government Accountant

Systems Accountant

Accounting Data Analyst

General Accountant

Cost Accountant

Zakat and Tax Accountant

Payroll Accountant

Internal Auditor

External Auditor

Audit Manager

Cashier
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5. Organizational Structure of the College: 
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6. Organizational Structure of the Department: 
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7. Admission Requirements: 
 

Selection among applicants is based on the results of the Qudrat (aptitude) and Tahseeli (achievement) tests, or their equivalents, in addition to the 

cumulative high school GPA. The National Center for Assessment, under the Ministry of Education, determines the validity period of the aptitude 

and achievement test scores. Comparison between male and female applicants is conducted based on the weighted admission percentage for the 

program. The list of candidates selected for admission is announced through the electronic admission portal, based on a competitive process among 

applicants according to the published admission criteria, their ranked preferences, seat availability, specific college requirements, and the university’s 

capacity. 

8. Developed Study Plan for the Program: 

The program includes a study plan consisting of a set of courses distributed across eight levels, with a total of 128 credit hours. The study plan is 

continuously developed to ensure ongoing alignment between the graduates’ skills and competencies and the requirements of the labor market. 

The program includes a study plan consisting of courses distributed over eight levels, totaling 130 credit hours. The following illustrates the study plan 

in its latest 2025 version. 

8.1 Study Plan Levels and pre-requisite courses: 
LEVEL 1 

 

Pre-Requisite courses Approved Units Course Type Course Name 

Course 

number and 

code 

- 
3 Required  

Introduction to 

Computing 
CS 105  

- 3 Required Business Mathematics MATH 107  

 

-- 
2 Required 

Islamic Studies: Believe 

and Worship 
GS 101  
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Pre-Requisite courses Approved Units Course Type Course Name 

Course 

number and 

code 

-- 
2 Required  

Arabic Language Skills 

(1) 
GS 111  

-- 
4 Required  

English Language Skills 

(1) 
ENG 101  

-- 
3 Required 

Principles of 

Microeconomics 
ECON 103  

LEVEL 2 
 

Pre-Requisite courses Approved Units Course Type Course Name 

Course 

number and 

code 

-- 
3 Required  

Principles of 

Management 
MGT 102 

Principles of 

Microeconomics 
3 Required  

Principles of 

Macroeconomics 
ECON 106 

Arabic Language Skills 

(1) 
2 Required  

Arabic Language Skills 

(2) 
GS 112 

 

-- 
2 Required  

Islamic Studies: Islamic 

Values and Ethics 
GS 104 

English Language Skills 

(1) 
4 Required 

English Language Skills 

(2) 
ENG 102 

--- 

-- 
3 Required  Business Statistics STAT 104 

LEVEL 3 
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Pre-Requisite courses 
Approved Units Course Type Course Name 

Course number 

and code 

 

-- 
3 Required  

Principles of Financial 

Accounting 
ACCT 203 

Principles of 

Management 

Principles of 

Microeconomics 

3 Required  Principles of Marketing MKT 201 

Principles of 

Management 
3 Required  Organizational Behavior MGT 231 

Principles of 

Management 

Business Statistics 

2 Required  
Business Research 

Methods 
MGT 203 

Principles of 

Management 
3 Required  

Business 

Communications 
MGT 205 

--- 
3 Required  

Legal Environment of 

Business 
LAW 333 

--- 2 Required  Free Elective Course (1) FI 1 

 
 
 

LEVEL 4 
 

Pre-Requisite 

courses 

Approved Units Course Type Course Name 

Course 

number and 

code 

 

Principles of 

Financial Accounting 

3 Required 
Principles of Managerial 

Accounting 
ACCT 204 
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Pre-Requisite 

courses 

Approved Units Course Type Course Name 

Course 

number and 

code 

 

Introduction to 

Computing 

 

3 Required  
Fundamentals of Management 

Information Systems 
MIS 202 

Business Statistics 3 Required  Business Analytics MIS 204 

Principles of 

Management 
3 Required  Operations Management MGT 204 

Principles of 

Financial Accounting 

Principles of 

Microeconomics 

3 Required Principles of Corporate Finance FIN 204 

Principles of 

Management 3 Required  

Business Ethics, Social 

Responsibility, and 

Sustainability 
MGT 234 

LEVEL 5 
 

Pre-Requisite 

courses 

Approved Units Course Type Course Name 
Course number 

and code 

Principles of 

Marketing 

Principles of 

Corporate Finance 

3 Required Entrepreneurship ENT 324 

Principles of 

Financial Accounting 
3 Required  Zakat and tax accounting ACCT 361 

Principles of 

Financial Accounting 
3 Required  

Intermediate Financial 

Accounting (1) 
ACCT 313 
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Pre-Requisite 

courses 

Approved Units Course Type Course Name 
Course number 

and code 

Principles of 

Managerial 

Accounting 

3 Required  
Cost and managerial 

accounting 
ACCT 323 

Principles of 

Managerial 

Accounting 

3 Required 

Accounting for 

governmental and non-

profit entities 
ACCT 351 

--- 
2 Elective  

University elective course 

(1) 
GSE 1 

Principles of 

Financial Accounting 
2 Required 

Professional qualification 

skills in accounting 
ACCT 203 

LEVEL 6 
 

Pre-Requisite 

courses 

Approved Units Course Type Course Name 
Course number 

and code 

Intermediate Financial 

Accounting (1) 
3 Required  

Intermediate Financial 

Accounting (2) 
ACCT 318 

Intermediate Financial 

Accounting (1) 
3 Required Auditing ACCT 334 

Principles of 

Managerial 

Accounting 

2 Required 
Accounting information 

system and data analytics 
ACCT 344 

Principles of Financial 

Accounting 
3 Required  

Ethics and professional 

practices in accounting 
ACCT 336 

--- 
3 Elective  

Program elective course 

(1) 
ACCT 1 
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Pre-Requisite 

courses 

Approved Units Course Type Course Name 
Course number 

and code 

--- 
2 

Elective university elective course 

(2) 
GSE 2 

--- 2 Elective Free elective course (2) FE 2 

 
LEVEL 7 

 

Pre-Requisite 

courses 

Approved Units Course Type Course Name 
Course number 

and code 

109 CR. units 
3 

Required from the 

plan 
Strategic management MGT 461 

Auditing 
3 

Required from the 

plan 
Internal auditing MGT 433 

109 CR. units 
3 

Required from the 

plan 

Graduation project in 

accounting 
ACCT 493 

Intermediate Financial 

Accounting (2) 
3 

Required from the 

plan 

Advanced financial 

accounting 
ACCT 413 

--- 
3 Required  

Program elective course 

(2) 
ACCT 2 

--- 
2 Required 

University elective 

course (3) 
GSE 3 

 
LEVEL 8 
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Pre-Requisite 

courses 

Approved Units Course Type Course Name 
Course number 

and code 

 
126 credit units 

4 Required  
Cooperative training in 

accounting 
ACCT 494 

 
 
 
 

9. Brief Description of Study Courses: 
 

Course number: 101 Course code: GS Course Title: Islamic Studies: Belief and Worship 
The course outlines the concept of creed (Aqeedah) in Islam, its importance, the correct creed and what opposes it, the pillars of faith, and its impact 

on the individual and society. It also defines worship, explains its comprehensive meaning in Islam, identifies erroneous practices and concepts in 

worship, and clarifies the general status of mosques—with special emphasis on the three sacred mosques, particularly the Prophet's Mosque—and 

its role in Islam. 

Course number: 111 Course code: GS Course Name: Arabic Language Skills 1 
This course covers the grammatical structures of nominal sentences and the function of particles that modify them, the grammatical positions of the 

subject or its substitute in verbal sentences, and particles such as (ma, man, in, and ifa...) in their various linguistic contexts. It also addresses common 

grammatical errors and highlights the importance of listening and speaking skills in Arabic. Furthermore, it includes selected literary texts for students 

to analyze and apply their newly acquired skills. 

Course number: 101 Course code: ENG Course Name: English Language Skills 1 
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English (1) is a general English course designed to transition students from elementary to pre-intermediate level. It comprises a comprehensive work 

on grammar and writing, with an emphasis on specific writing skills. The course covers key grammatical points (including verb tenses and 

conjugations, adverbs of repetition, articles, modal auxiliary verbs, comparative and superlative forms, countable and uncountable nouns, and 

quantitative expressions) and actively engages learners in developing their grammatical knowledge and deriving rules independently.The course also 

aims to develop students' writing skills. Emphasis is placed on the rhetorical features of written English, with text analysis and practice at the sentence, 

paragraph, and text levels. It also instills in students the habit of meticulously reviewing their own writing. Planning and writing effective short 

business reports are also important components of the course 

Course number: 103 Course code: ECON Course Title: Principles of Microeconomics 
The course covers: the nature of the economic problem and production potential, economic systems and their analysis of the economic problem, the 

basics of supply and demand and the price system, price elasticity, consumer behavior theory, producer behavior theory, the factor market and 

distribution theory. 

Course number: 107 Course code: MATH Course Name: Business Mathematics 
This course is designed to provide students with the initial preparation to apply quantitative mathematical methods in their various practical fields 

and specializations. It equips them with the scientific and mathematical skills necessary to enhance and develop their logical, scientific, and numerical 

reasoning, as well as cultivate their analytical and numerical skills. Students will learn to use basic mathematical methods to simplify, analyze, and 

understand practical business problems, and to apply these methods to solve mathematical problems and practical challenges. In addition to reviewing 

the principles and fundamentals of algebra, the course covers essential mathematical topics relevant to business, economics, and management, such 

as linear and quadratic functions. 

Course number: 105 Course code: GS Course Name: Introduction to Computing 
This course introduces students to computers, their types, and basic components. It also explains simplified concepts of management information 

systems and decision-making, and provides an introduction to acquiring practical skills in using essential business applications, including the 

following programs: Word processing, Excel spreadsheets, Access database program, and PowerPoint presentations. Furthermore, it equips students 

with a fundamental understanding of using the internet and the web for administrative purposes. 

Course number: 102 Course code: ENG Course Name: English Language Skills 2 
English (2) is a pre-intermediate general English course that builds upon the work students have achieved in English (1). It consists of comprehensive 

work on grammar and writing, with an emphasis on specific writing-related study skills. The course covers key grammatical points (including, but 

not limited to: verb tenses and forms, verbs of state and motion, articles, relative pronouns, modal auxiliaries, comparative and superlative forms, 

quantitative expressions, conditional clauses, passive voice, and phrasal verbs) and actively engages learners in developing their own grammatical 

knowledge and deriving rules independently.The course also aims to develop students' writing skills. Students are introduced to different types of 
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writing, with examples of varied writing tasks and practice at the sentence, paragraph, and text levels. It also instills in students the importance of 

accuracy in reviewing their own writing. Planning and writing effective extended business reports are also important components of the course. 

Course number: 104 Course code: STAT Course Name: Business Statistics 
This course is designed to equip business administration students with a solid foundation in the fundamentals of statistics, enabling them to utilize 

and apply these methods to solve commercial and economic problems. The course covers statistical techniques, from data collection and presentation 

to analysis and statistical decision-making. It also provides students with the scientific and statistical skills necessary to enhance and develop their 

analytical thinking abilities, facilitating the simplification, analysis, and understanding of practical business problems. In addition to the principles 

and fundamentals of statistics, the course addresses essential statistical topics relevant to business, economics, and management, such as tabular and 

graphical data presentation, data analysis using measures of central tendency, dispersion, coefficient of variation, skewness, and kurtosis for a single 

phenomenon, and probability distributions and statistical estimation for one or two samples 

Course number: 106 Course code: ECON Course Name: Principles of Macroeconomics 
This course deals with the study of economic problems and variables at the national level. This course also includes the study of macroeconomics in 

terms of its definition, methods of analysis and policies, then familiarity with the most important terms related to it, then the study of methods of 

measuring the gross domestic product and the problems of the gross domestic product, and an explanation of the relationship between income and 

expenditure, then the study of the relationship between inflation and unemployment, and the most important foundations on which fiscal policy is 

based, then the study of money, banks, international trade and economic development and the impact of these policies on developing countries. 

Course number: 112 Course code: GS Course Name: Arabic Language Skills 2 
The course deals with the rules of Arabic writing from an applied perspective, such as the letters that are omitted from writing and those that are 

added to it, and the words that are joined with others when writing. It deals with how to write the hamza at the beginning, middle and end of the 

word, the soft alif, the two types of ta, and the places where punctuation marks are written. It also shows a group of common writing mistakes, and 

how to correct them, in addition to dealing with the practical steps in writing the article, the report, the summary, the administrative letter, the 

minutes, and the autobiography. 

Course number: 104 Course code: GS 
Course Title: Islamic Studies: Islamic Values and 

Ethics 
The course covers defining values and ethics correctly, pointing out the error in some definitions, explaining the importance of Islamic values and 

ethics, and that they are an act of worship to God Almighty, based on the Book and the Sunnah, explaining the rules for acquiring Islamic ethics, the 

rules of virtuous ethics in the Qur’an and the Prophetic Sunnah, the foundations of Islamic ethics with God, its foundations with people, its 

foundations with the rest of creation, and its foundations with oneself, and the importance of each of them, dividing ethics into principles and 

branches, methods of acquiring virtuous ethics, taste and manners in Islam, taste and manners in human behavior in various areas of life, explaining 

the ethics of dealing with the opponent, its evidence and jurisprudence in light of the verses of the Holy Qur’an, the hadiths of the Messenger, the 
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principles of the People of the Sunnah and the Community and the requirements of faith; based on reasoning and discussion, and attempting to apply 

the various requirements of virtuous ethics; with the aim of creating in the student the conviction of adopting virtuous ethics and avoiding their 

opposite. 

Course number: 102 Course code: MGT Course Name: Principles of Management 
This course is designed to study the basic concepts and application tools of the administrative process and includes several main knowledge axes, 

the most important of which are: knowledge related to the thought of business administration in terms of: the concept, stages of development, and 

overall and partial functions, as well as the characteristics of business establishments and their functions, knowledge related to the concept of 

administrative skills and their development among students for the purposes of diagnosing and identifying administrative and functional problems 

and ways to treat them and reach the optimal decision-making process based on scientific foundations derived from the use of efficiency and 

productivity standards, developing positive attitudes among students towards communication and interaction skills, taking responsibility, critical 

thinking, quantitative analysis, information technology and creativity, and also trying to integrate general knowledge and specific skills such as 

ethical ideals, environmental diversity, globalization and legal and organizational issues in business establishments. 

Course number: 203 Course code: ACCT Course Name: Principles of Financial Accounting 
This course covers the origins and development of financial accounting, its relationship to other branches of science, and the components of the 

accounting system (inputs, processing, and outputs). It includes the balance sheet equation as the basis of the accounting cycle, accounting for 

merchandise transactions, the accounting treatment of commercial papers, accounting for cash assets, accounting for fixed assets, accounting methods 

and error correction, inventory and inventory adjustments, and final accounts and financial statements in service and commercial establishments. 

Course number: 205 Course code: MGT Course Name: Business Communication 
This course helps students understand fundamental communication principles and develops their written, oral, and listening skills to be effective 

both within and outside of business organizations. It enables students to analyze complex problems, organize their thoughts logically, and present 

them clearly and concisely to their audience. 

Course number: 333 Course code: LAW Course Title: The Legal Environment of Business 
The course covers: the basic principles and jurisprudential theories on which business law is based, the most important elements on which business 

law is based, the concept of business law, its historical development, its characteristics and sources, between commercial and civil acts, the basic 

principles of commercial contracts, the e-commerce laws in force in the Kingdom of Saudi Arabia, the laws of the Saudi Capital Market Authority, 

the legal texts related to business law, and business law topics using real case studies. 

Course number: 203 Course code: ACCT Course Name: Principles of Managerial Accounting 
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This course focuses on the concepts of management accounting and the procedures related to producing and using accounting information in 

management decision-making. It also covers cost terminology and classification, cost behavior, cost systems, and cost-volume-profit analysis, 

budgeting and variance analysis, performance evaluation, capital budgeting, and decision-making. 

Course number: 201 Course code: MKT Course Name: Principles of Marketing 
The course provides knowledge in understanding consumer analysis tools and understanding consumer behavior, applying marketing principles in 

the field of analyzing, implementing and controlling policies, designing marketing practices and implementing organizational goals, explaining the 

marketing function at the organizational and community level, clarifying the four elements of the marketing mix, describing the marketing 

information system and marketing research to understand consumer behavior, explaining how the customer builds their marketing decisions, 

describing the variables, tools, means and stages related to segmenting the market into segments, building a production and pricing strategy, 

distribution channels and promotional strategies. 

Course number: 231 Course code: MGT Course Name: Organizational Behavior 
The course provides an explanation and evaluation of how the work context and environment affect employee behavior and organizational 

effectiveness, demonstrates and reviews the personal differences between individuals in terms of traits, attitudes, beliefs and abilities, as well as 

learning how to benefit from these differences, describes and diagnoses the foundations and factors of employee motivation, explains and diagnoses 

the sources and factors of effectiveness for work groups, discusses and evaluates the characteristics of effective leadership and effective influence, 

enables the ability to know how to manage work groups to achieve high performance by understanding and reviewing theoretical and applied 

knowledge regarding the dynamics and work of groups and how to build an effective work team, describes the challenges of leadership during 

change, applies critical thinking techniques to analyze the organizational structure and tasks, in order to benefit from organizational competencies as 

well as to identify and address weaknesses. 

Course number: 203 Course code: MGT Course Title: Business Research Methods 
This is a core course designed to equip business administration students with the skills and methodological tools necessary to conduct scientific 

research in administrative and commercial fields. The course focuses on developing critical and analytical thinking skills to solve administrative 

problems systematically and scientifically, starting with defining and accurately formulating the research problem, moving through developing 

hypotheses, designing the research, selecting samples, collecting data, analyzing results, and writing the final report. 

Course number: 202 Course code: MIS 
Course Title: Fundamentals of Management 

Information Systems 
A significant part of this course will involve using mental models and theories that form the foundation for critical thinking and problem-solving in 

the business sector. These are the skills this course aims to develop, skills that will serve students well in their future careers. Topics covered will 

include the IT ecosystem, using IT to achieve competitive advantages, databases, networks and communications, information security and 

technology, supply chain management systems (SCMs), e-commerce, customer relationship management systems (CRMs), data mining, business 
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intelligence, Web 2.0 technology, global sourcing, and IT investment. Students will also learn about practical applications of technology in business 

(particularly using Excel and Access). However, the real benefit students will gain from this course is an understanding of the strategic potential at 

the intersection of IT and business . 

Course number: 204 Course code: MIS Course Name: Business Analytics 
The course is a modern and advanced subject designed to equip students with the skills and tools needed to transform data into actionable insights 

that support strategic and operational decision-making within organizations. It combines theoretical concepts with practical applications in 

statistical analysis, mathematical modeling, data-mining techniques, and artificial intelligence to solve complex business problems. 

Course number: 204 Course code: MGT Course Name: Operations Management 
**The course helps students achieve the following learning outcomes: understanding the role of operations management within a company’s 

overall business strategy and its contribution to competitive advantage; distinguishing between productivity, effectiveness, efficiency, and other 

performance measures in operations management; recognizing the factors that make service operations more challenging than manufacturing 

operations; identifying different transformation systems (project, job shop, batch, line flow, and continuous flow); applying project management 

techniques for project planning; understanding quality control concepts; differentiating between long-term, medium-term, and short-term planning 

in operations management; identifying issues related to design decisions; understanding the role of logistics in operations management; describing 

the role of forecasting systems in organizational operations; understanding aggregate planning concepts in both manufacturing and service 

organizations; understanding inventory management concepts and applications; recognizing the value, importance, and techniques of various lean 

production systems (JIT, TQM, and pull production); understanding and discussing the role of enterprise-wide resource planning (ERP) and 

materials requirements planning (MRP); understanding process analysis concepts, including process flowcharts; recognizing global awareness and 

its implications for operations management, particularly in areas such as global operations, outsourcing, and supply chains; and developing 

communication skills, including written and oral communication, quantitative analysis, computer use, and critical thinking. 

Course number: 204 Course code: FIN Course Title: Principles of Corporate Finance 
The course covers the financial function and financial analysis using the statements-based approach and ratio analysis, as well as special issues 

related to financial analysis. It also addresses financial forecasting and the analysis of key decisions that determine the structure of working capital. 

The course then examines the management of cash and temporary investments, the management of receivables, and the management of inventory. 

Course number: 234 Course code: MGT 
Course Title: Business Ethics, Social Responsibility, 

and Sustainability 
This course will enable students to: define the concept and importance of business ethics; explain social responsibility and organizational ethics in 

the business sector; describe how to build ethical and value frameworks in business organizations; distinguish between acceptable and unacceptable 

ethical behavior in business; identify ethical standards in the functions and activities of business organizations, such as marketing, production, and 
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human resource management; explain business ethics in the functions of the management process, such as planning, organizing, controlling, and 

directing; analyze problems and issues related to business ethics in an organization; and analyze and make ethical decisions in the business field. 

Course number: 324 Course code: ENT Course Title: Entrepreneurship  
The course introduces the fundamentals of entrepreneurship and small business management, preparing students to understand how to establish a 

new venture and develop a comprehensive business plan. It targets students interested in managing or owning a small business by equipping them 

with the essential concepts and practical skills needed to start and operate a business successfully. 

Course number: 361 Course code: ACCT Course Name: Zakat and tax accounting 
The course aims to enable the student to acquire the knowledge and skills required for Zakat and tax accounting in the Kingdom of Saudi Arabia. It 

covers topics such as the principles and pillars of Zakat, the different types of Zakat, the accounting approach and procedures for determining 

Zakat in Saudi Arabia, general tax principles and those specific to the Saudi context, the fundamental rules of taxation, types of taxes, the key 

differences between financial accounting and tax accounting, calculating tax according to the Saudi tax system, distinguishing between accounting 

profit and taxable profit, and understanding the ethical and global aspects of Zakat and tax accounting. 

Course number: 203 Course code: ACCT  Course Title: Intermediate Financial Accounting (1) 
The course aims to develop students’ in-depth knowledge and abilities regarding recognition, measurement, and disclosure issues related to current 

assets and long-term assets. It covers topics such as the theoretical framework of financial accounting, the accounting cycle, basic financial 

statements, accounting for receivables, accounting for inventory, accounting for fixed assets, depreciation of fixed assets, and accounting for 

intangible assets. 

Course number: 323 Course code: ACCT Course Name: Cost and managerial accounting 
The course aims to introduce students to the concepts of cost accounting and its theoretical and practical foundations, with a focus on how to 

manage costs effectively within organizations. It covers various types of costs, such as fixed, variable, direct, and indirect costs, and explains how 

to accurately allocate these costs to products or services to ensure a true reflection of operational reality. The course also presents different costing 

systems, including job order costing, process costing, and activity-based costing (ABC), demonstrating how costs are linked to organizational 

activities and how this contributes to improved pricing strategies and operational efficiency. At its core, the course seeks to enable students to use 

cost accounting information as a strategic tool to support managerial decision-making, enhance organizational performance, and strengthen the 

competitive position of businesses in a dynamic and increasingly challenging environment. 

Course number: 351 Course code: ACCT 
Course Name: Accounting for governmental and 

non-profit entities 
The course focuses on ensuring that students can understand and recognize the environment and characteristics of governmental accounting and 

accounting for non-profit units, as well as the fundamental principles of the governmental accounting system at both the state level and the level of 

individual government units. It explains the concept of the budget and budget-based accounting, introduces the sections of the general budget of 
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the Kingdom of Saudi Arabia, and covers the scientific principles of governmental accounting within the Saudi governmental system and its 

accounting structure. The course also addresses the accounting treatment of expenditures and revenues according to the Saudi governmental 

accounting system, documentation and record-keeping procedures, financial reporting in the Saudi governmental system, financial control in 

government agencies in the Kingdom, and the accounting system used in various non-profit organizations. 

 

Course number: 303 Course code: ACCT 
Course Name: Professional qualification skills in 

accounting 
The course provides students with the skills needed to develop professional competence in accounting by building the foundational knowledge and 

practical abilities required to work in the field. It helps students understand the demands of the profession, strengthen their areas of capability, and 

address areas of weakness, enabling them to identify a clear career path that aligns with their future goals. 

Course number:313 Course code: ACCT Course Name: Intermediate Financial Accounting (2) 
The course enables the student to understand the fundamental characteristics of debt instruments and the components of shareholders’ equity, as 

well as the principles of measurement and financial reporting related to them in accordance with approved accounting standards. It also enables the 

student to understand the accounting treatment of stock-based compensation plans, stock options, and employee stock purchase programs, while 

clarifying their impact on the financial statements. In addition, the course develops the ability to identify accounting issues related to liabilities and 

capital structure and propose appropriate professional solutions. 

Course number 334 Course code: ACCT Course Name: Auditing 
The course enables the student to understand international auditing standards, including rules, ethics, and how to apply them in real-world situations; 

to develop an audit plan in accordance with international auditing standards across all stages of the audit process, from planning to reporting; to 

select and analyze audit samples while improving their ability to review quality and reduce associated risks; and to write the audit report based on 

international auditing standards, highlighting the importance of these standards in ensuring the quality of the work performed. 

Course number:344 Course code: ACCT 
Course Name: Accounting Information Systems and 

Data Analytics 
The course aims to ensure that students are able to recognize and understand the needs of accounting information systems in the business 

environment. It covers the following topics: the conceptual foundations of accounting information systems, systems documentation techniques, 

relational databases, control and auditing of accounting information systems, computer fraud and misuse techniques, applications of accounting 

information systems, the revenue cycle, the expenditure cycle, the production cycle, the human resources and payroll cycle, general ledger and 

reporting systems, and database design. 
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Course number:336 Course code: ACCT 
Course Name: Ethics and professional practices in 

accounting 
The course aims to address issues related to ethics in the accounting profession. It introduces students to ethical issues and situations involving 

ethical trade-offs, as well as ethical decision-making and ethical governance by companies and professional accountants. The course also focuses 

on the principles of governance and ethical conduct for accountants in professional practice, and their application when using the International 

Financial Reporting Standards (IFRS) and the International Standards on Auditing (ISA), with the goal of clarifying and reinforcing the values of 

independence and ethical behavior in accounting work. 

Course number:461 Course code: MGT Course Title: Strategic Management 
This course covers the theoretical and conceptual foundations of strategic management and examines the processes of strategy formulation and 

implementation. It also includes the analysis of internal and external environments through environmental scanning techniques and the study of the 

international business environment. In addition, the course introduces students to key performance management tools and strategic control 

mechanisms, providing them with a comprehensive understanding of how organizations plan, execute, and evaluate strategic initiatives. 

Course number:433 Course code: ACCT Course Name: Internal auditing 
The course enables the student to develop a comprehensive understanding of internal auditing methods and their impact on organizational 

performance in alignment with professional standards; to analyze and evaluate the efficiency and effectiveness of internal control systems, 

corporate governance, and risk management processes; to prepare objective reports regarding the results of evaluating internal controls, corporate 

governance, and risk management; and to enhance their understanding of the role of internal auditing in improving organizational performance. 

 

Course number:413 Course code: ACCT Course Name: Advanced financial accounting 
The course enables the student to develop a comprehensive understanding of complex accounting issues related to business combinations and 

equity investments, allowing students to analyze and apply the appropriate accounting treatments. It equips students with the skills necessary to 

effectively consolidate financial information, ensuring an accurate representation of a company’s financial position in accordance with relevant 

accounting standards. It also enhances students’ ability to identify and manage intercompany profit transactions, thereby promoting transparency 

and accuracy in financial reporting. Additionally, the course prepares students to address accounting challenges in partnerships by developing a 

deep understanding of partnership structures and their impact on financial statements. 

Course number: 493 Course code: ACCT Course Name: Graduation Project in Accounting 
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The Accounting Research Project course offers students the opportunity to apply the theoretical knowledge and analytical skills they have gained 

throughout their years of study to an independent, practical research project. The course focuses on deepening the student’s understanding of a 

specific area within accounting, while enhancing critical thinking, problem-solving skills, and the use of advanced statistical models and methods in 

analysis. Under the supervision of a faculty member, the student selects an appropriate research topic and develops a comprehensive study that 

culminates in a full research paper and a presentation that demonstrates the research methods, analyses, and findings 

Course number:494 Course code: MIS Course Title: Cooperative Training in Accounting 
Training is a practical experience that enables the student to integrate theoretical concepts with hands-on experience in a business environment, 

thereby developing knowledge in their field of specialization. This is achieved through the application of critical thinking, analytical skills, and the 

evaluation of business problems and ethical dilemmas. The training clarifies not only the duties of the trainees themselves, but also the 

responsibilities of the various levels of accounting positions in which they have worked. It also describes how their field training is connected to 

their academic studies and specialization, in addition to outlining the organizational structure of their training site. Afterwards, students identify 

their personal strengths and weaknesses to better prepare for the work environment. 

To register for this course, the student must have completed 126 credit hours of the Bachelor of Business Administration – Accounting program, 

including all required and elective courses in levels five, six, seven, and eight. 

 

 

 

 

10. Department Catalogues: 
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11. Faculty members and those of equivalent status in the department: 
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Email   Academic Rank 
Magor  

Name  
 

Specific  General No. 

kmharbi@taib
ahu.edu.sa 

Assistant Professor Accounting Accounting Dr. Khalid Mujahid Salah Al-Harbi 
1.  

hkhan@taibah
u.edu.sa 

Assistant Professor Finance and Economics Economics  Dr. Haya Akram Othman Khan 
2.  

MABOALAZM
@taibahu.edu

.sa 

Assistant Professor Accounting Accounting 
Dr. Mohammed Abdullah Zaki Abu 

Al-Azm 

3.  

fabdesalam@t
aibahu.edu.sa 

Assistant Professor Accounting Accounting Dr. Fatma Gabr Saleh Abdulsalam 
4.  

ahkabli@taiba
hu.edu.sa 

Teaching Assistant Accounting Accounting 
Mr. Abdulrahman Hassan 

Abdulmajeed Kabli 

5.  

Ashmrani@tai
bahu.edu.sa 

Teaching Assistant Accounting Accounting 
Ms. Awatif bint Mu’id Al-

Shamrani 

6.  

fsulmi@taibah
u.edu.sa 

Scholarship Student Accounting Accounting 
Ms. Faridah Hamad Ghatish 

Al-Sulami 

7.  

isheta@taibah

 u.edu.sa 
Assistant Professor 

International 

Economics and 

Monetary Policy 

Economics Dr. Ibrahim Hamdi Sheta 

8.  

htoumi@taiba
hu.edu.sa 

Assistant Professor 
Economics 

Finance and Economics Dr. Hassan Mahfouz Toumi 
9.  

mhsini@taiba
hu.edu.sa 

Assistant Professor 
Economics 

Finance and Economics Dr. Misbah Hassan Saleh Ahsini 
10.  

Bnakaa@taiba
hu.edu.sa 

Assistant Professor 
Economics Economics 

Dr. Basma Saeed Jalali 
11.  

 

mailto:hkhan@taibahu.edu.sa
mailto:hkhan@taibahu.edu.sa
mailto:isheta@taibahu.edu.sa
mailto:isheta@taibahu.edu.sa
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12. Student orientation kit: 
 

Program Catalogue QR Code  Program Catalogue QR Code  

College website 

 

Study Plan for the 

Management Information 

Systems Department 

2025  Edition 

 

 
 
 

Student Disciplinary 

Regulations 

 

Flashes to support 

psychological stability 
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Program Catalogue QR Code  Program Catalogue QR Code  

University Counseling 

Center Introduction Guide 

 

Interactive student portfolio 

 

Rewards and Information 

Management 

 

Regulations Governing 

Student Funds in 

Educational Institutions 

 

e-services guide 

 

Ethical Charter 
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Program Catalogue QR Code  Program Catalogue QR Code  

Your path to academic 

excellence 

 

A comprehensive guide to 

using the student e-portal 

 

Tech platform 
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